BENSON 
703-672-2443
[bookmark: _GoBack]mike@aitslc.com		                      

EDUCATION
The University of Texas at Dallas		   					                                   Dec 2017
M.S., Business Analytics										               GPA 3.5/4.0
Loyola Institute of Business Administration – Loyola University                     		                     	      Apr 2012
MBA, Finance & Marketing (Market research & Strategy) 		             		                              GPA 3.8/4.0
Dean’s Excellence Scholarship
Anna University 									                                   Apr 2010
Bachelors in Engineering–Electronics & Communication						               GPA 3.7/4.0

CERTIFICATIONS & TECHNICAL SKILLS
[bookmark: _Hlk497416589]Certifications: 		R programming and Python, SAS - Business Intelligence & Data Mining, CFA (Level 1)
Analysis & Visualization: 	SAS (Enterprise Miner), Qlikview, Tableau, Business Objects, STATA, SPSS, Teradata & Advance Excel	
Programming: 		SQL, Base SAS, R programming
Visualization tools:	MicroStrategy, Tableau, Excel, Google analytics
Operating System: 	Windows 
Core Competencies:	Market Research, Data Science, Techno-Commercial, Business Strategy, SWOT, Data Analytics-Visualization, Descriptive & Exploratory Data Analysis

BUSINESS EXPERIENCE
JP MORGAN CHASE & Co., DELAWARE, USA							         July 2018 - Present
Associate - Strategic Business Analyst (Fraud Analytics & Payment Technology analyst) – SAS, SQL & Tableau 
· Currently handling the Fraud strategy for the Credit and Debit segment and creating rules / techniques in mitigating fraud. 
· As of FY2018 we were able to achieve $3 million better than the budget through active analysis (SAS, SQL & Tableau).
· Analysis on Digital payment systems (NFC, Smart wearables, etc.) with the objective of improving fraud detection along with better customer experience has yielded an additional 3% increase in customer satisfaction.   
· Analyzing and improving the FICO scores with the intent to increase its efficiency in capturing fraud patterns.
· Interact with technology vendors like VISA in fine-tuning and improve the capability of existing systems.
· Spear-heading the migration of payment authorization system in debit from an external system  to in-house system. 
· Implemented “High Performance procedure” (HP split) in SAS to create an automated report that identifies early fraud trends.
· Undertaking various market analysis for Credit card promotions and strategizing efficient methods to increase market share.
· Created various process and compliance documents for the new in-house payment authorization system.    
· Developed detailed presentations for the stakeholders and the upper management in business performance & opportunities.

REBEL TECH, DALLAS & SAN FRANCISCO, USA							     May 2017 – July 2018
Digital Data Analyst and Market Research Intern
· Identified 5 concepts to concentrate for developing contents to increase the present customer base by 25%, this was done by analyzing previous data related to past content from Instagram & Twitter.
· Employed advance data analytics like regression and SVM (classification) in identifying future contents and clients for Rebel Tech in converting to higher click-through and conversion rates.
· Created a detailed reporting mechanism by integrating Tableau in-terms of outcome from various campaigns. 
· Identified the strategy to increases the traffic for the online contents, targeting North America and made detailed presentations to the stakeholders in-terms of strategy discussion and future campaigns.

ICICI Bank, INDIA 									                    Apr 2015 – Dec 2015
Asst.Manager-Business Analyst & Consultant (Technology analysis, Requirement gathering, Pricing & Industry research)
· Developed a pricing methodology using regression analysis from previous sales data (4% additional revenue).
· Devised a classification methodology for predicting future clienteles for a long-term investment product.
· Extensive research on clients and their buying pattern which enabled to increase the efficiency by additional 7% in 6 months.
· Reviewed 2000 client portfolios and fine-tuned them which resulted in 6% additional revenue (Highest Q-2).
· Analyzed and implemented SMS based transfer technology within family accounts which increased in 15% of transactions, this solution was later implemented in other regions as well.

TCL GROUP OF COMPANIES, INDIA 							                  May 2012 – Apr 2015
Senior Business Analyst (Pricing analysis, Market Research, Strategic Technology Management, M&A)
· Evaluated the effectiveness of various business using data analytics, market & financial research for new business acquisitions and projects which resulted in 7% additional profits (Mergers & Acquisition)   
· Analyzed & fine-tuned pricing strategy which increased the profitability by additional 5% without compromising on the sales quantity (Petro-Chemical). This was done using step-regression, decision tree & STATA/SPSS in arriving at hypothesis. 
· Analyze and forecast regular trends in the business in terms of sales and production
· Presented competitor analysis and formulated strategies for the CEO/MD in improving sales by 4%(FMCG) 	
· Devised strategies in Food Additives business of “Malic Acid” (B2B) through market research & analytics; increasing sales by 6%. This was achieved as a result of an in-depth import/export analysis of various competitors across the globe.
· Interfaced with a largescale chemical manufacturing client in designing and successfully implementing ERP system (gathered requirements from 8 departments within the client’s organization) and generated additional projects


ACADEMIC PROJECTS
American Heart Association – Python & Tableau						       Aug 2017 – Present
· Researched the dataset with more that 10 million entries pertaining to donation and gift contribution spanning across the US for 4 years. The objective is to find ways to convert zero-dollar walker into a contributing member
· Conducted preliminary data analysis on each variable i.e. Data Pre-processing
· Designed a seasonal predictive model which had 86% in determining a zero-dollar walker and strategize to convert to donor
Big Data (Bankruptcy vs Non-Bankruptcy dataset) Leading Financial Research Inc – UT Dallas	      Jan 2017 – Apr 2017
· Gathered financial data of companies across several industries from various text files on Big Data Platform Hortonworks Ambari and consolidated the data using HiveQL
· Conducted Exploratory data analysis to identify patterns/trends which could be helpful in cleaning and getting data insights
· Implemented classification techniques for predicting bankruptcy probable organizations in future using K-means and neural networks (using hive & python), achieved 84% efficiency with the model
Marketing Predictive Analytics for Domino’s Pizza (Winterberry Ltd) – Base SAS, UT Dallas                  Aug 2016 – Dec 2016
· Analyzed the sales data of Domino’s Pizza over the period of 2 years to find the effectiveness of their promotional coupons and to suggest suitable changes in their marketing strategies
· Found out that coupons given out on NFL days had a greater probability of success when compared.
· Applied price elasticity modeling to identify the effect of sales promotion in each product category to study incremental value 
· Good understanding on various predictive models like Decision Trees, Neural Networks and Regression 
Business Intelligence – SAS, UT Dallas						                                   Jan 2016 – Apr 2016
· Researched sales data of WALMART and recommended promotional methods – Market Basket Analysis
· Extensively used Data Cleaning, Exploration and Predictive Modeling in the process of my research	
· The sales data was thoroughly analyzed using SAS Enterprise miner. Along with MBA analysis I also did regression analysis in identifying the major factors that contributes to the sale of niche items like LED TV’s, RFM segmentation/customer profiling
Predict Artist Familiarity through Million Song Dataset SAS Enterprise Miner                                        Jan 2016 – Apr 2016 
· Analyzed a subset of Million Song dataset in SAS Enterprise Miner to identify the artist’s popularity 
· Predicted business insights for music applications to recommend songs to users based on artist's popularity

LEADERSHIP EXPERIENCE & AWARDS
· Core Committee Member Deans Council working under the Dean of JSOM		                          Aug 2016 - Present 
· Consulting Club, Intelligence Analytics Society (Core Committees) & MIS Club of UTD                                    Jan 2016 – Present
· Co-Founder of Joy of Giving – CSR wing of LIBA						        Jan 2011- May 2015
· Best business plan & E-Cells entrepreneur award					                                            May 2011
· Best Final Year Project in the design of Quadriplegic Wheelchair				                            May 2010

