Session on training and educational needs for CIDOC CRM applications.
The CIDOC CRM enjoys more and more users. Semantic Web technology based applications, such as CLAROS, ResearchSpace and Wisski, and an increasing number of international research projects and infrastructures use the CIDOC CRM as a central means to achieve semantic interoperability. 
One of the prominent features of the CRM is rigorous abstraction of common, context-independent meaning underlying data structures across natural, disciplinary and application-specific languages. The other is the concept of extensibility: compatible applications 
are not forced to stay within the set of constructs prescribed by the standard, but allowed to add new classes and properties, as needed and adequate to specific applications. In contrast however to the so-called "application profiles", properties of extensions are not just appended to that of the standard, but can be integrated under the generalizations of the CRM and so ensure the recall for the new properties by users even without knowing the extensions. 
Both features are actually nothing else than the consequent application of the results of computer science research in information integration since the late 1980’s and computer science has currently no other effective alternative for tight information integration. They provide the immense expressive and integrative power to the CRM. On the other side, it means that users of the CRM, more precisely, those which want to integrate new applications into a CRM-based environment, need some guidance and training to recognize the equivalences of their concepts with CRM constructs, and to decide when an extension is adequate and how to formulate it.
Further, on account of these two features the CIDOC CRM must not be seen as a simple means which sciences use to manage upcoming data but as an independent field which has its own methodology in order to construct the foundations for the proper integration of the knowledge irrespective of the field of its application. As an independent field concerning knowledge integration, CIDOC-CRM raises epistemological questions concerning the validity of the proposed ontology, the criteria of detecting and defining the fundamental concepts, the possibility of interaction between different cognitive levels etc.. These issues create thus an urgent need for training courses on the CRM ontology and more generally on the use of knowledge representation in in ways adequate to the methods of science and scholarships. This issue is complementary to the usual training from computer science, which focusses on ways most effective for machine processing.
We regard that this guidance and training is a major concern for more widely applying the CRM or any deep information integration based on knowledge representation techniques. We therefore would like to invite to a session as part of the next CRM-SIG meeting to discuss the aspects of such guidance and training - spanning from written material, and practical training courses to how understanding the epistemological underpinnings and a systematic, scientific approach to the methodology of ontology engineering for scholarly information and e-science metadata can be achieved and be taught, which is adequate to the scientific concepts of quality and validity of scientific and cultural-historical data.
In this session, we do not aim to solve these aspects, but to develop a first understanding and on this basis to raise awareness and engagement and to decide on an action plan how to collaborate to address these issues. 


The preliminary agenda will be:
Venue: Germanisches Nationalmuseum Nuremberg
Tuesday, May 19 2015:
a) 3-4 hours presentations of actual CRM application and use cases from several countries (Wisski, French use cases, possibly others).
b) [bookmark: _GoBack]Discussion with actual and potential users and potential educators about experiences and requirements.

Wednesday, May 20 2015
       Until noon discussion about 
· Definition and scholarly positioning of training or curriculum needs
· Engagement, participation, awareness raising 
· Outlines for national, at least German,  funding applications 

